




(b) Add New Side letter as follows:

Mr. David White 
National Executive Director 
SAG-AFTRA 
5757 Wilshire Blvd. 
Los Angeles, CA 90036 

RE: SECTION 4 - DEFINITIONS 

Dear Mr. White: 

March 31, 2016 

Whether something is capable of being used on television in the same form as on 
the Internet is one of several factors (e.g., length and/or interactivity) to be 
considered when determining whether something is a "commercial." 

Examples: 

If the content in question is :37 seconds in length and because such length 
cannot be aired on television, (i.e., a :3 7 second time unit is not offered for 
placement by television networks or stations), such length cannot be the 
sole reason such content is not a commercial. 

If the content in question includes a "click for more info" or "click to 
play" button such button cannot be the sole reason such content is not a 
commercial. 

SAG-AFTRA also acknowledges that the study referenced in Section 66 of the 
Contract will include a mutual effort to develop a definition for a commercial that 
provides clarity to both the union and Producers for consideration at JCRC 
proceedings, arbitrations, and in negotiations for the 2019 CBA. 

David P. White 
National Executive Director 
SAG-AFTRA 
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4. Add New Sideletter as follows:

Mr. Douglas J. Wood
ANA-4A's Joint Policy Committee
on Broadcast Talent Union Relations
c/o Reed Smith LLP
599 Lexington A venue, 29th Floor
New York, NY 10022

March 31, 2016

RE: CO-ED CONTRACT AND JCRC

Dear Mr. Wood:

At the 2016 Commercials Contracts negotiations, the Joint Policy Committee ("JPC")
contended that determinations that may be reached under the Corporate Educational &
Non-Broadcast Contract ("Co-Ed") regarding the definition of"commercial" as it appears
in that contract may unfairly prejudice signatories to the Commercials Contracts and that
such determinations should therefore be made exclusively by the Joint Commercial
Review Committee under the Commercials Contract. The Union contended that the
process by which agreements are reached under the Co-Ed is not a mandatory or proper
subject of bargaining under the Commercials Contract.

Nevertheless, in the interest of achieving an amicable resolution to the negotiations, the
Union agreed as follows: The Union agrees to notify the JPC in the event a claim is
brought to the Co-Ed Industry Union Standing Committee regarding whether certain
content constitutes a "commercial". In the event that a determination is made under the
Co-Ed that certain content constitutes a 'commercial' under that agreement, whether by
agreement at the Industry Union Standing Committee or by arbitration, the Union will
provide notice of that determination to the JPC. Furthermore, the Union and the JPC
agree not to submit or otherwise rely upon such determination in any arbitration
conducted under the Commercials Contract.

David P. White 
National Executive Director 
SAG-AFTRA 
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If advertiser had selected a professional from among the stories 

received, such professional would be a covered person. 

If instead the advertiser elected to cast professional performers to 

tell Kathleen's story, the commercial would not qualify. 

EXAMPLE: A commercial featuring Mike who received lifesaving treatment at 

a hospital, together with his treating physician and his mother. In 

the commercial, Mike discusses his experience at the hospital; the 

doctor discusses the treatment that saved Mike's life, and the 

mother discusses how the physician and hospital saved her son. 

Mike, the physician and his mother are not covered persons under 

the Contract. 

By way of example, the following are examples of commercials that would not 

qualify under this waiver: 

EXAMPLE: 

EXAMPLE: 

David P. White 
National Executive Director 
SAG-AFTRA 

A commercial where an advertiser removes the markings from a 

car and brings individuals in and asks them to examine the car and 

guess what the make of the car is. In this example, the individuals 

are not actual users of the car and therefore cannot provide a 

testimonial under FTC regulations. 

Producer casts for "real people" who use the advertiser's 

toothpaste. Producer creates a commercial using Kim, a "real 

person" user of the toothpaste where she discusses general 

attributes and benefits of the toothpaste. Kim must be covered 

under the Contract because: (a) the casting notice was not 

specifically for a non-professional, and (b) she is not describing 

her actual and verifiable personal experience with the product as 

required by FTC regulations. 
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37. Amend Sideletter 2 as follows:

"April 1, 200916

Mr. John T. McGuire
Senior Advisor
c/o SAG-AFTRA
1900 Broadway
New York, NY 10023

Re: DIVERSITY IN CASTING DOUBLES

Dear John:

During negotiations between the JPC and &AG SAG-AFTRA for the 200916
Commercials Contract, the JPC confirmed its commitment to the policy reflected in
Section 14.D requiring the consideration of women, minorities and performers with
disabilities for stunt doubling roles and for scripted and unscripted stunts on a functional
nondiscriminatory basis. The JPC further agreed that it would be desirable to educate
stunt coordinators regarding Section 14.D.

Accordingly, the JPC will meet with SAG-AFTRA Sereen Asters GHild and APTRA
within 90 days six months following the ratification of the 200916 Commercials
Contracts to discuss reasonable measure by which the JPC will undertake to educate stunt
coordinators regarding the requirements of Section 14.D and the policy that underpins it.
The JPC will, at a minimum, send a bulletin to its members encouraging them to
distribute the language of Section 14.D to stunt coordinators they engage, but will also
give serious consideration to other measures that may be suggested during the above
referenced meeting with SAG: and AFTRA."

Douglas J...,Wood 
Chief NegetiatG:i:----­

ANA-4A's Joint Policy Committee 
on Broadcast Talent Union Relations 

David P. White 
National Executive Director 
SAG-AFTRA 

38. Sideletter 7 re: Experimental Coverage Waiver for Made For Internet and Made For New
Media Commercials. Delete Sideletter 7 in its entirety.

39. Sideletter 8 re: Section 26.K. Special Offer & Promotions Waiver. Delete Sideletter 8 in
its entirety. 
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40. Insert New Sideletter re: Experimental Social Media Waiver. Add the following waiver
as a sideletter: 

March 31, 2016 
Mr. Douglas J. Wood 
ANA-4A's Joint Policy Committee 
on Broadcast Talent Union Relations 
c/o Reed Smith LLP 
599 Lexington Avenue, 29th Floor 
New York, NY 10022 

RE: EXPERIMENTAL SOCIAL MEDIA WAIVER 

Dear Mr. Wood: 

Notwithstanding anything to the contrary contained in this Contract, the following terms 
and conditions shall apply to Internet and/or New Media commercials produced for use 
on social media platforms {including, but not limited to, Facebook, Instagram, Vine, 
SnapChat, Tumblr, Twitter, and Linkedln): 

(i) Producer may film and record multiple commercials for the same product,
service or advertiser in a single session for a single session fee that may
not be credited.

(ii) Each commercial shall have a 30-day use cycles and a one-year maximum
period of use.

(iii) The fee per commercial for each 30-day cycle shall be 15% of a session
fee.

(iv) Producer shall not obtain any exclusivity from principal performers and no
holding fees shall be due to principal performers.

(v) Section 26, Editing of Commercials, Section 36.A.2. and Section 37.A.2.
shall not apply to commercials produced pursuant to this waiver.

(vi) This waiver shall sunset on March 31, 2019.

David P. White 
National Executive Director 
SAG-AFTRA 
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41. Section 65 - Alternate Method of Compensation. Amend Section 65 as follows:

"The parties will study alternative methodologies for calculating fees due to principal
performers appearing in commercials. In addition, over the 2016 to 2019 term of this
Contract, the parties agree to conduct a study of industry and technological changes so
that the parties may consider the results of such study at a future negotiation. The
bargaining parties will use good faith efforts to begin the project within 90 days of the
conclusion of negotiations with the goal of completing the project not later than August
1, 2018. The parties shall each recommend to their respective trustees that the AICF and
IACF approve funding for the project. The parties shall proceed on these studies on the
basis of mutual cooperation and agreement."

42. Rates are effective April 1, 2016. For services performed in commercials made after
April 1, 2016, all retroactive payments must be made not later than 30 days following
ratification by the Union.

43. The new working conditions and all other non-economic provisions shall be effective not
later than 30 days following ratification by the Union.

Except as modified herein, the terms and conditions set forth in the 2013 Commercials Contract 
remain unchanged. 

ANA-4A's Joint Policy Committee 
on Broadcast Talent Union Relations 

Douglas 
Chief Negotiator 
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SAG-AFTRA 

David P. White 
National Executive Director 

April 3, 2016


